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Gift Card Catalog givex

MERCHANT DESIGN TYPE VALIDITY VALUE

$200, $300, $500, $800,

1 | Broadway Circuit $1000, $2,000

Physical 1 Year

eCard (in PDF
Format)

$200, $300, $500, $800,

2 | Broadway Circuit $1000, $2000

Digital 1 Year

3 | Pret-A-Manger x DRLT+ GiftCard Physical 1 Year | $100, $200, $300, $500




MERCHANT

Ralph Lauren

Gift Card Catalog
DESIGN TYPE VALIDITY
Physical 1 Year

givex:

VALUE

$300, $500, $800,
$1000,$1,500, $2000

Ralph’s Coffee

Physical

1 Year

$100, $200, $300, $500, $800,
$1000




Order Form

Ordering is Simple

1. Billing Information

1.Download the order form via this link: Congeey

Name

https://web.givex.com/ordering-form-
Catalos] ue/ Contact Person:

2. Order Details

Card Type Denomination

L i t
Gift Card Merchan {Physical | Digial) (Card Value)

Sub-Total

2.Email us a filled order form

3.We will issue you an invoice 3.Delivery nformation

Delivery
Address:

Contact Person’

4.Your order will be fulfilled within 3
business days following payment

Remarks:

Notes:

1. Upon receipt of the Order Form, Givex will prepare an invoice for the customer to arrange payment.

2. Orders will be fulfilled within 3 working days after payment is received by Givex.

3. For Physical Gift Card orders, a local courier fee of HKSS50 per order is applicable

4. For Physical Gift Card orders above HK$10,000, one local courier will be provided free of charge

5. For Digital Gift Card orders, the gift cards will be emailed individually in PDF format.

€. All Gift Cards are sold subject to the Givex’s terms and conditions

7.The usage and acceptance of the Gift Card is subject to the terms and conditions of the issuing Merchant.

To place your order, please email the order form to
For assistance and more information, please contact

P

-




givex

Let's grow
together?

We know that every experience
counts, and we strive to create and
cultivate powerful connections
between brands and customers.

Because we believe that data exists
to enhance relationships.



